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Pao Thanh Quyén”

Tém tat: Thanh phd H6 Chi Minh 1& mét d6 thi cé sé dan tép trung déng nhét va |a mét trong nhiing
trung tam kinh té, chinh trj, van héa xa héi ciia cé nuwéc; Thanh phd HA Chi Minh 1& mét trong ba viing kinh
té trong diém qudc gia va 1a hat nhan cda ving kinh té trong diém phia Nam; véi téc dé tdng truéng kinh té
cao va déng gép gén 27% téng san phdm qudc gia; 1a mét thanh phé co truyén théng ndng déng, sang
tao, la noi khéi xuwéng va di dau trong cac chuwong trinh phét trién kinh té, van héa, xa héi. Bén canh do,
Thanh phd Hé Chi Minh con la mét trung tam mua sdm, gidi tri va du lich; véi hé théng céc khu vui choi -
gidi tri, hé théng cac nha hang, quén &n... B6 I3 tién dé cho nganh quéng céo phét trién va déng gép
nhiéu hon cho GRDP ctda Thanh phé. Tuy nhién, nganh quéng cdo & Thanh phd Hé Chi Minh chd yéu
dua vao loai hinh qudng céo truyén théng, chwa xay dung va phat trién cac don vi, doanh nghiép quang
céo |6n va hién dai, chwa phét huy hét tiém ndng vé con ngudi, cong nghé ciing nhw loi thé vé dja kinh té,
thi triromg réng 16n, déc biét la trong céng cuéc Cach mang cong nghiép 1an thir 4.

Bai viét nay danh gié sw déng gép ctia nganh quang céo ciing nhw nhitng diém manh, diém yéu, thoi
co va thach thire déi véi nganh quéng cao & Thanh phé H6 Chi Minh théng qua phuong phap phén tich
SWOT; dbng thoi gép phén dinh huéng dé nganh quéng cdo déng gép mét ty trong déng ké trong nganh
cbng nghiép van héa ctia Thanh phd H Chi Minh dén ném 2030.
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Pao Thanh Quyén: Opportunities and challenges for the advertising industry in
implementing the strategy for cultural industry development in H6 Chi Minh city

H Chi Minh city is the most densely populated city in the country. It is one of the economic, political,
cultural centers, one of the three national key economic regions, the nucleus of the Southern key economic
region. Enjoying a high economic growth rate, the city has contributed nearly 27% of the gross national
product. It is wellknown as as a vibrant city with creativity which initiates and takes the lead in economic,
cultural and social development. Systems of amusement and entertainment facilities and restaurants make
H& Chi Minh city a shopping, entertainment and tourism center, which provides preconditions for the
advertising industry to develop and contribute to the city's GRDP. The advertising industry in H Chi Minh
city has mainly relied on traditional advertising and not developed big and modern advertising
establishments and enterprises. The city has not brought into full play human potential, technology as well
as geo-economics and large market advantages, especially in the 4th industrial revolution.

This paper reviewed the contribution of the advertising industry, the strengths, weaknesses,
opportunities and threats of the advertising industry in H& Chi Minh City, using the SWOT analysis. It
suggested directions for the advertising industry to make a significant contribution to the cultural industry of
H& Chi Minh city by 2030.
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